Discovering each site

Sharing experiences
Building EWAL Network Visiting sites

Creating documentation reports

videos

Analysis of economic factors

Analysis of
environmental factors

Defining common

approach for SWET - SWOT
Sustainable Water Defining the capacity of
Exploitation in Tourism tourist attraction

Defining elements for a standard model of
destination management coherent with the
EWAVL activities different contexts involved in the network

New services

Testing and applying Specific advertising campaigns
the model followed by results monitoring

... other ideas ...

Defining assets and drivers
Creating a logo and a label

Producing video and

Creating a
9 editing WEB site

communication strategy

based on SWET Training a ""group of
EWAL fans"

Communicating SWET approach to
specific target
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