Cultural and Creative Capital Agorà for tourism development
Context
In the last decades there has been a growing re-definition of local development models where cultural components play a crucial role in strengthening the capacities of local areas to attract human capital and intercept investment flows. Culture and creativity are decisive factors to boost new innovation, quality, wellbeing and sustainability policies to achieve integration among the economic, social and environmental dimensions of development. 
In particular, the contemporary tourism scene is characterized by new forms of post-tourism: adventure, culture, hybridization of leisure practices, social and responsible tourism, staycation, wellbeing tourism and slow tourism. Future consumption patterns are increasingly oriented to niches and to the search for authentic experiences. Local areas become interactive containers of history, art, culture, where communities play an essential role. The "Cultural and Creative Capital Agorà for tourism development" project falls within this context, aiming at developing new ways of local attraction, such as creative tourism, a new-generation type of tourism, bringing cultural tourism to a further interaction level, with the direct involvement of tourists in artistic-creative activities in collaboration with the holiday facilities.
Creative tourism is a sector of cultural tourism in full expansion, laying the foundations of and providing the opportunity to develop participatory and creative experiences with positive consequences at local level.

The recent evolution of the Cultural Creative Industry (CCI), accounting for a significant part of wealth and employment in Europe (in Italy: 4.9% of GDP, 1.400.000 employed people and 400,000 companies involved according to the latest report by Unioncamere-Symbola, 2011), highlights a good integration between cultural-creative enterprises and other sectors of the production system, such as  tourism. However, difficulties are experienced in transferring creative contents, tools and methods to the local areas, generating an added value in terms of symbolic and identity-related value.
The new tourist is more and more linked to a set of networks and uses story-telling as a way to share his/her experience on the network. Therefore, it is essential to create a new way in which the cultural and creative services offered by a local area an meet the new forms of contemporary tourist development forms through the web.

Goals
· Creation of a virtual platform (this is today’s meaning for “Agorà”), to help the cultural and creative production of a region (companies, organizations, associations, foundations, creative professionals) to collaborate with the respective territorial system;

· Definition of strategic guidelines aimed at enhancing the cultural capital in tourist terms;

· Definition of stakeholders in the different production sectors dealing with cultural capital and identification of any specialization of the area;
· Creation of a network among partner countries using the virtual platform system as a place where the production of culture and the expression of ideas and projects linked to tourism can be boosted.
Results
· Development of a creative milieu in two territorial dimensions - the town/city and the district - to increase quality and social cohesion, in terms of human relationships, cooperation, sense of belonging;
· Increased capacity to attract talented people and human capital;

· Tourist development through innovative forms of enjoying the territory (creative, cultural, sustainable, social and wine&food tourism);
· Diversification of the tourist services offered and creation of new get-together places;

· Attraction of creative tourist projects fostering cultural encounter and exchange;

· Strengthening the sense of belonging and self-esteem of facilities becoming aware of the interest raised by their know-how and the importance of transmitting their valuable tangible and intangible expertise;
· Link between regional and European policies and the different stakeholders involved in the production cultural and creative sector, favouring the development of projects and ideas to enhance creative and cultural resources.
Outputs
· Implementation of new technologies to create and operate the virtual platform, where each partner region will have a dedicated space and will be part of a common network;
· Actions and tools to lay down strategic guidelines aimed at enhancing cultural capital in tourist terms;

· Activation of a forum where information and policies concerning the enhancement of creative and cultural resources among partner countries can be shared; 

· Identification of pilot projects in each partner region;

· Transfer of skills and procedures to the regions for an optimum implementation of processes at various levels: 

· A toolkit for each creativity and culture producer;
· A toolkit for local/territorial bodies;
· A guidebook for the improvement of the culture & creativity sector in public-private relationships. 
The partnership

The project aims at setting up public-private partnership among some European regions with a special interest in enhancing creative and cultural resources:
